
EXECUTIVE SUMMARY

I have 10+ years of experience managing enterprise level SEO (Keyword research, content creation, link building, and online marketing strategy) and managing SEM campaigns (Plus display and remarketing campaigns, landing page optimizations, A/B testing). Proficient in analytics and CRO/testing.
EXPERIENCE

Buzzsmith, Legacy Links, Digital Operative, November 2014 - Date
VP of Search (White-Label Consultant for a variety of Ad Agencies)
· Managed SEO and PPC accounts (~$25k+/mo ad spend, $5k+/mo SEO budgets)

· Participated in new business pitches, created PPTs, and provided SEO/PPC estimates
· Increased profitability for agencies by reducing internal costs, leveraging free tools, and improving mark-ups

· Grew multiple accounts MoM (SEO; $5k to $9k in month 2) and improved agency revenue through up-selling
· Managed link building programs (via agency partners, manual outreach, off-site participation, and more)

Red Door Interactive, February 2012 – March 2014
Sr. SEO/PPC Manager

· Created, managed, and optimized SEM campaigns & landing pages. $4+M/yr in management

· Client-facing SEO lead (KWD research, link building, & online marketing strategy); $5k-$30k+ retainers

· Recruited, hired, managed, and trained team of 8 people

· Grew select accounts by 50% due to performance – increased revenue for company by $60k


Sharp Healthcare, August 2011 – December 2011
SEO/PPC Manager (5 Month Contract)

· Created, managed, and optimized SEM campaigns & landing pages. Achieved all-time lowest CPC and best CTR within 6-month time period (<$1 CPC in some non-brand campaigns)

· Performed SEO (Keyword research, copywriting, link building) and online strategy

Ciplex, April 2009 – February 2011
Social Media Specialist/PPC & Project Manager (Freelance)
· Built Facebook/Twitter/YouTube pages for clients, actively marketed social network and built followers via ads, worked with clients to develop online marketing strategies

· Performed local SEO; Google LBC, Yahoo, Yelp, local (online) online magazines/newspapers

eCity Interactive, November 2009 – 2011

SEO/PPC, Social Media & Project Manager (Freelance)
· Performed SEO (Keyword research, copywriting, link building) on 6+ websites on monthly retainer

· Technical setup of landing pages, implemented tracking codes, created a variety of reports and deliverables

NBC Universal, August 2008 – April 2011

SEO Project Manager (Contractor/Freelance)

· Performed SEO on NBC’s internal network of sites (E!, Style, G4, ExerciseTV); cross promoted when available and coordinated with various department heads for combined marketing efforts

· Consistent traffic growth over the course of 24 months / 45% organic growth rates in the first year

· Worked closely with social media person to grow Twitter account from 500 followers to 2M+; built additional social accounts and profiles to expand page views to eonline.com


Lionwish.com, October 2008 – Date








Owner
· Services: SEO (local)/SEM, CRO, email marketing, landing pages, content creation, and link building

· Manage over $2.1M/yr in Ad spend for variety of clients; SEO budgets range from $1,500-$9,000/mo

· Oversee and manage a team of 8+ contractors/vendors; handle all legal, accounting, business development
TOOLS/EDUCATION
BA, Communications, Kent State University (2005), Google Adwords Certified

Tools/Platforms: Adwords Editor, AdCenter, Marin, Acquisio, Kenshoo, Excel, Jira, Rally, SEOmoz (Past contributor), OSE, Raven, Xenu, SEMrush, Majestic, SEOquake, Authority Labs, Firebug, Screaming Frog, SEObook tool kit, Analytics, Wordpress
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